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Yaughan Metropolitan Centre expected to be centre of development
A preview of six new TTC subway stations

CBC .ca
July 7, 2014
Michelle Adelman

Art will blend with architecture in the six new subweay stations now taking shape along the TTC's
Spadina Extension subwway line, set to open in the fall of 2016,

In this series, CBC looks at each of the six stations in more detail.

Yaughan Metropolitan Centre Station

Architects: Grimshawe Architects, London with Adamson Associates, Toronto
Artist Paul Raff Studio, Toronto

“aughan Metropolitan Centre Station serves a city centre that has yet to materialize. The station
itself is expected to kick start development of a future residential and work hub that should reach
a population density never before seen in York Region.

Faul Raff Studio embedded their "Atmospheric Lense" artwork into the station's entry pawilion
dome to create the effect of a large, overhead lowerelief sculpture.

It treats the ceiling with a surface of highly reflective panels and perforates it with an irregular
array of skylights, the sides of which are lined with coloured reflective surfaces.

Faff played with how the light penetrates the skylights as sun angles evolve from the height of
summer to the depth of winter. He wanted to enhance the experience of the space by subtly
changing the quality of the light.

Fiders may not be able to point to where the architecture ends and the art begins in this station,
Faff said, and it doesn't matter. "What matters in that an artist' s thinking was brought to bear an
a public space in a way that enriches it"

Much of the station is clad in prefinished dark grey steel. (Used with permission of the Toronto
Transit Commission)

Beautiful spaces such as Union Station have a big impact on the quality of life and identity of
place, Raff said, citing MNew Yorkers' continuing anguish over the demaolition of their heloved
Penn Station 50 years ago.
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Primary Focus



Economic Development marketing and
communication tactics in the VMC for 2015-2017

are focused on two primary efforts:

» Local Public Awareness Strategy focused on
citizens and businesses.

» Building a Competitive Differentiator.

Strategic Goals
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Ipsos Reid Survey
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Innovation Clusters
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Marketing Plan
2015-2017



2015 2016 2017

Momentum Building a Marketing and

and Awareness Competitive Advertising
Focus Differentiator Campaign

Marketing Campaign
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Joint Marketing
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Marketing and public relations activities will

seamlessly align with milestones of:

» VMC Studies and Major Projects
» VMC Development Facilitator
» York Region Centres and Corridors Marketing

Regional Alignment
S



Inclusive
Public Outreach
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