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Marketing Activities 

















Primary Focus 



Economic Development marketing and 

communication tactics in the VMC for 2015-2017 

are focused on two primary efforts: 

 

►Local Public Awareness Strategy focused on 

citizens and businesses. 

►Building a Competitive Differentiator. 

Strategic Goals 



Ipsos Reid Survey 



Public Engagement 



Convergent Sectors 



Competitive 
Differentiator 



Innovation Clusters 







Marketing Plan  
2015-2017 



Marketing Campaign 

2015 2016 2017 
Momentum  
and Awareness 
Focus 

  

Building a 
Competitive 
Differentiator 
  

Marketing and 
Advertising 
Campaign 



Joint Marketing 



Marketing and public relations activities will 

seamlessly align with milestones of: 

 

►VMC Studies and Major Projects 

►VMC Development Facilitator 

►York Region Centres and Corridors Marketing  

Regional Alignment 



Inclusive  
Public Outreach 


	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Slide Number 17
	Slide Number 18
	Slide Number 19
	Slide Number 20
	Slide Number 21
	Slide Number 22
	Slide Number 23
	Slide Number 24
	Slide Number 25
	Slide Number 26

